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When the $300 million Disney- 
MGM Studio opens in Orlando, 
Florida, guests will have a rare oppor- 
tunity to see actual animation and 
live-action movie-making in progress. 
The attraction will include a motion 
picture studio, a visitor center with 
shows and attractions, and a guided 
tour of the production facilities. 

Chairman and Chief Operating 
Officer Michael Eisner said, “We are 
providing feature film and television 


Bob Hope and Michael Eisner join Mickey and Donald 
al ground-breaking ceremonies 

production opportunities to major 
studios and independent producers 
as well as Walt Disney Pictures. At the 
same time, we will be giving visitors 
an authentic look at Hollywood history 
and filmmaking.” 

Among tour experiences planned 
are “Great Moments at the Movies,” 
a ride-through adventure; “Video 
Theater," in which guests can partici- 
pate in TV show segments; and the 
Disney Archives, an interactive gallery 
and film theater of Disney lore and 
history. In addition, guests can visit 


The elegant Grand Floridian Beach Resort 


Video Playground, a back-lot facility 
with costumes for photo and video 
setups, shops and restaurants. Guests 
will also have the chance to tour the 
Animation Department to see anima- 
tors, artists and technicians at work 
on current animated film projects. 

Full-scale construction began this 
past Summer. The opening of the 
Studio is set for 1988. 


Construction is well under way on 
the 900-room Grand Floridian Beach 
Resort at Walt Disney World. With 
complete resort facilities, this grand 
hotel will evoke the days when John 
D. Rockfeller, Thomas Edison and 
even President Theodore Roosevelt 
led the annual writer pilgrimage to 
the land of sunshine, where rowboats 
and palm fans replaced snow shoes 
and potbellied stoves. 

The Grand Floridian will also have 
the distinction of being the first Disney 
hotel built on the Monorail system 
since the opening of the Walt Disney 
World resort complex in 1972. 

Complimenting the guest accom- 
modations will be five restaurants, 
two lounges, two snack bars, an 
arcade, a “Mouse House” child care 
facility, four shops, a swimming pool, 
spa, health club and marina. 


George Lucas focuses on second project for Disney 


Debuting in Tomorrowland at 
Disneyland in 1987 is a thrilling new 
simulator attraction designed and 
built with the help of world-famous 
filmmaker George Lucas who has 
created such blockbuster movies as 
“Starwars” and “Raiders of the Lost 
Ark." “Captain EO,” the new 3-D outer- 
space musical starring Michael 
Jackson and produced by Lucas, 
opens this Fall at both Disneyland 
and Walt Disney World. For complete 
details, see our Cover Story on page 6. 
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At Disneyland and Walt Disney World Epcot Center.. .and nowhere else in the universe. 



by Betty G. Birney 

"Walt Disney, meet George Lucas." 

lust imagine the creative sparks that 
would have flown between these 
two great visionaries had such a per- 
sonal confrontation actually occurred. 
Fortunately for Disney audiences, collabo- 
rative visions of the two famous innova- 
tors has resulted in a unique 3-D film 
premiering this Fall in the Theme Parks 
that Walt Disney built. The film, entitled 
"Captain EO,” is the project of Executive 
Producer Lucas, the man who created 
" Star Wars,” "The Empire Strikes Back" 
and "Return of the |edi." The 3-D musi- 
cal space adventure features superstar 
Michael lackson in a laser blast of 
entertaining sights and sounds. 

Eastman Kodak presents "Captain 
EO" in two Magic Eye Theaters, one 
located in Tomorrowland at Disneyland 
and the other in the 'Journey into 
Imagination" pavilion at Epcot Center 
in Florida. Nowhere else in the world 
will this film be shown. 

And what can the audience expect 
to see? 

Imagine entering a galaxy of stars, 
floating through space, with lasers 
whizzing past your head, three- 
dimensional chases through space, 
lavish musical numbers and a whole 
new world of space creatures, most 
notably a legendary messiah of color 
and light named Captain EO. Chances 
are that you'll experience all that you 
imagined and more when you view the 
film spectacular which over 300 dedi- 
cated dreamers have created for Disney. 

The impressive group involved in 
bringing "Captain EO” to life include 
Executive Producer Lucas; Academy 
Award-winning Director Francis Ford 
Coppola; Producer Rusty Lemorande 
and Michael lackson. the star of "Cap- 
tain EO," who also wrote, produced 
and sang the songs. Anjelica Huston, 
recently seen in "Prizzi's Honor." and 
actor-comedian Dick Shawn also star. 


"Captain EO" grew out of discussions 
about Theme Park projects between 
Lucas and The Walt Disney Company 
Chairman and Chief Executive Officer, 
Michael Eisner. According to Eisner, 
"George had been saying he'd do 
something but would have to have 
someone as talented as Michael 
lackson to be in it." When lackson was 
approached, he agreed to the project 
if George Lucas would be involved. 
Eisner continued. "So then we got 
Michael and George, and they both 
said we needed a director that was 


without equal. And we went right to 
Francis Ford Coppola." 

With the principals selected, Walt 
Disney Imagineering, Disney's master 
planning arm. began developing 
ideas. 

From there, the project evolved into 
what is billed as "a new three-dimen- 
sional, narrative musical film presenta- 
tion." In truth, no matter what words 
are used, "Captain EO" seems to defy 
description. 

"The images will not only appear off 
the screen, but will appear to be a 


7 



Talent to spare: Francis Ford Coppola. | ackson. George Lucas 


dimension behind the screen," explained 
Lemorande. who co-produced "Yentl" 
and wrote and directed "Electric 
Dreams." "During the course of the 
show, there will be other effects within 
the theater that are truly three-dimen- 
sional and physical, like lasers, light 
effects, fiber optic stars and all kinds of 
devices in the walls that will work in 
frame-by-frame synchronization with 
what occurs on the screen." 

"Ships will come right out over the 
audience while lasers shoot by their 
heads," Lucas said of just a few of the 
myriad of effects to be experienced in 
the 1 5-minute film. “There will be drama 
mixed with song and dance.” 

Francis Ford Coppola has his own 
unique way of describing it. " 'Captain 
EO' is like one of those little children's 
stereo reel masters that spins while the 
viewers see beautiful three-dimensional 
fairy tales making you wish you could 
just step in and sit down next to the white 
rabbit. 1 think it happens like that here." 

Still, "Captain EO" seems to elude 
definition. Basically, it's a 3-D film, but 
unlike any such 3-D film ever produced. 
Veteran special effects wizard Harrison 
Ellenshaw. the film's Visual Effects 
Supervisor, explained that 3-D is diffi- 
cult to present properly in the average 
theater which is not equipped to run a 
three-dimensional film. 

"You're projecting on a screen that 
was never meant to have 3-D images 
put on it, through polarizers which cut 
down on the image and brightness. 
Here we have the advantage of having 
a customized theater built and equipped 
especially for 3-D, so you get a nice, 
bright image, you get twin 70mm proj- 
ects, which is almost unheard of. The 
quality of the image should be exceed- 
ingly good." 

The 3-D system being used has not 
been seen by the audience except for 
the current show "Magic lourneys" at 


"What could be viewed as a potential 
conflict did not exist because the nature 
of this was so new, we were all like 
children. None of us have done a 3-D 
film, and none of us have done a 


"Captain EO" uses a 3-D 
film process engineered 
by Walt Disney Imagi- 
neering in cooperation 
with Kodak research 
scientists and enhanced 
by Lucas Film. 

joining the impressive 
"Captain EO" produc- 
tion team were Jeffrey 
Hornaday, who choreo- 
graphed the films "Flash- 
dance" and "A Chorus 
Line;" |ohn Napier, 
theater and costume 
consultant, who also 
designed the sets for the 
Tony-award winning musi- 
cal "Cats." “Nicholas 
Nickleby” and the hit 
British musical "Starlight 
Express"; special lighting 
and photographic con- 
sultant Vittorio Storraro, 
winner of Academy 
Awards for cinematog- 
raphy for "Apocalypse 
Now" and "Reds"; 
Geoffrey Kirkland, art 
director whose credits 
include "The Right Stuff" 
and "War Games," and 
make-up expert Rick 
Baker, who created the 
on-screen transformations 
in "Thriller," "Greystoke, 
The Legend of Tarzan, 
Lord of the Apes." and 
"Star Wars." 

But how could so many 
"legends" work together 
as a team? Lemorande 
says that was no problem. 


Disneyland and Epcot Center, but 
according to Lemorande, "We've pushed 
that bubble even further in terms of its 
being a narrative structured film and 
not just a series of events." 



lacltson dancing lo an out-of-lhis-uvrld beat 




Anjelica Huston as the evil witch 

an amount of passion unequaled by 
anyone else on the show, lackson's 
dedication reminded the show's pro- 
ducer of a lesson he learned working 
with Barbra Streisand on 'Yentl.' There's 
no secret to success; it's talent and a 
lot of hard work." 

Choreographer Jeffrey Hornaday. 
who previously worked with lackson 
on the "Say Say, Say" video with Paul 
McCartney worked closely with the 
star in staging the dance numbers. 
"There were specific effects we wanted 
to integrate into the dance piece, and 
the 3-D technology necessitated very 
complex staging." he explained. In 
order to incorporate Michael lackson's 
own unique style and energy. "I'd have 
Michael dance improvisationally to the 
music and tried to expand it into 
something 40 dancers could do," said 
Hornaday. who then strove to integrate 
the music and dance into the story. “As 
a result, we were able to shoot the 
music and dance simultaneously,” he 
concluded. 

Behind the hard-working star, pro- 
ducer, director and choreographer 
were many more dedicated profes- 
sionals working in varying capacities 
on the project. 

For example, at the genesis of the 
project, designers at WDI created 
characters and story ideas which were 
enhanced by Lucas, Coppola and 


Co-star A njelica Huston shares a light moment 
Michael lackson 


theme park attraction, and none of us 
have done musical numbers set in a 
theme park.” 

The ground-breaking aspects of the 
project excited the entire production 
team, according to the producer. 

"It made us all kind of wonderfully 
naive in a way that put us in the right 
spirit of collaboration. So it got the best 
of everybody, as opposed to what 
might happen if you had a lot of chiefs 
and no Indians. And we have some great 
Indians, too," Lemorande continued. 

"Everybody from the director to one 
of the electricians or costume assistants 
was encouraged and excited about 
being part of something that so far hasn't 
been done in our lifetime and might 
be in some way a breakthrough piece 
of entertainment in this decade." 

Executive Producer Lucas is well- 
known for combining fantasy and tech- 
nology in entertaining new ways. "George 
is to me, the most brilliant example of 
the artist and technician rolled into 
one," Lemorande stated. 

Director Coppola also inspired 
dedication from everyone concerned, 
according to the film's producer. "Francis 
is extremely generous of spirit, time 
and consideration and everyone who 
works with him, I've found, feels very 
close to him and very open and wants 
to be part of the vision that he puts 
into a project." 

And no one was more dedicated to 
the project than long-time Disney fan 
Michael Jackson, whose "Thriller" 
album became the most successful 
album in history, selling more than 37 
million copies and winning a record- 
breaking eight Grammy awards. 

His role in "Captain EO transcends 
that of "star," according to Rusty 
Lemorande. "He was a composer, a 
co-choreographer, a dancer, a singer, 
an actor, a collaborator on every level, 
and in each case, he collaborated with 



go through the motions 


Lemorande. "In the true sense of Old 
Hollywood' this was a very collaborative 
process where designers were part of 
the show from the very beginning. A 
good deal of the storyline came out of 
the characters they created, so really 
there was no single author to the 
piece,” Lemorande remarked. 

Once the characters were decided 
on, designers at WDI went to work 
drawing the creatures. Once approved, 
small sculptures and clay miniatures 
were created before full-size fiberglass 
mannequins were built from body 
casts, which were sculpted by Lance 
Anderson, a creature builder whose 
extensive credits include "Ghostbusters," 
"2010" and "StarTfek II." 

Pre-production on “Captain EO” 
began in March. 1985. even though 
the various principals were often 
separated logistically, according to the 
producer. "We were doing some con- 
struction at WDI. we were on stages at 
Laird Studios (in Culver City), we had 
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special effects at Disney. We were like a 
big wheel. But rather than being a 
negative, it was a positive. We were 
being fed by all this special talent and 
at important moments in time we all 
came together." 

Wherever they were located, the 
filmmakers did extensive preparation 
for the 3-D photography, which pre- 
sented new challenges for all concerned. 

"3-D in itself is a big special effect," 
said Lemorande. "Getting things off the 
screen in a movie like this needs many 
layers of information that are created 
separately. We, for example, shot a lot of 
Michael lackson in blue-screen. The big- 
gest blue screen in Hollywood is the 
one at Disney; it was built for the 'Black 
Hole.' We got it out and put it up so we 
could have Michael dancing against it 
full body so that he will be able to 
dance out over the audience." 

Two 70mm cameras had to be used, 
the size and weight of which were four 
times as great as the standard single 
35mm camera. Providing enough light 
was a monumental problem because 
"the camera is always sucking it up," 
Lemorande explained. Huge sets had 
to be constructed to meet the require- 
ments of the restricted camera. 

Once the three weeks of principal 
photography were over, the cutting and 
special effects work continued practi- 
cally up until the last possible moment. 
Why so much time for such a short 
film? Harrison Ellenshaw had one ex- 
planation. "Although it is a 1 5-minute 
show, there are enough effects to equal 
the number you might have for a fea- 
ture, crammed into this short period of 
time. There probably will be over 100 
shots that will have effects in them, 
which is a pretty hefty number." In fact, 
as many effects are used in "Captain EO" 
as were used in "Ghostbusters" or 
"Star Wars," according to the film's pro- 
ducer. "We're like the last 1 5 minutes 




of an extravagant movie. 

We have very little expo- 
sition. It's like you're 
coming in on the middle 
of it." 

Lemorande is enthu- 
siastic about the richness 
of "Captain EO." "Look- 
ing at a 3-D shot is like 
looking at a three-ring 
circus. It's so rich in infor- 
mation, visual and aural, that there will 
be a need to see it over and over again 
just to find the new information each 
time. Everything is a new layer of dis- 
covery for us and quite exciting." 

Breaking through the barriers has 
been the goal of all pioneering film- 
makers. as exemplified by Walt Disney 
himself, whose innovative work in the 
areas of animation, sound and format 
are well-documented. "The inevitable 
course of motion picture production 
has now brought us to the point where 


Michael Eisner joins Lucas and Coppola on the set 


we must please more people the world 
over than ever before, commercially 
and artistically." Disney once said. 

Rusty Lemorande concurs and feels 
that although "Captain EO" can only 
be shown in Disney's specially-designed 
Magic Eye theaters at this time, this 
ground-breaking technology might 
someday find a wider audience, espe- 
cially as the movie industry addresses 
the problem of declining attendance. 

"One of the reasons that perhaps 
film has lost a lot of its audience is that 
the phenomenon itself has finally worn 
away to the point where it's very mun- 
dane and people do not see a terrific 
difference between sitting in a theater 
and watching it on a video screen at 
home," Lemorande theorized. "Things 
like this ('Captain EO') might be a way 
that the phenomenon of movies gets a 
new injection of interest, because the 
theater experience itself will be unique." 

But uniqueness is obviously not a 
stranger to the Disney tradition. Walt 
himself once said, "I believe in being 
an innovator." Michael Eisner reaffirmed 
that sentiment when he prefaced his 
announcement of "Captain EO" last 
Spring by saying, "We wish to enhance 
Disney's role as a technical innovator 
now and in the future." 

Walt, meet George and Francis and 
Michael and Rusty. This looks like a 
meeting that is clearly out of this world. 
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NEW TALENT SHINES IN DISNEY 
SUNDAY MOVIES 


Making TV Viewing A Tradition Again 


The second season of "The Disney 
Sunday Movie” begins this Fall, spar- 
kling with new comedies, action/ 
adventure programs, family dramas 
and animated fantasies that fulfill the 
promise of the series' opening season. 
Among the headliners are: 

"First Flight.” a Thanksgiving story 
about a young boy entrusted to care 
for a wounded goose until it's ready to 
become the holiday dinner. 

"Little Spies.” a thriller involving a 
group of kids who, in trying to save 
their dog from the pound, uncover a 
criminal network. 

B.R.A.T. Patrol,” a com- 
edic look at the military 
through the eyes of teen- 
agers who ve lived on 
army bases all their lives. 

Nobody said that 
launching the series 
would be easy, because 
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by Leonard Shannon 



everybody knew that Walt Disney's 
original weekly TV show was a tough 
act to follow. For 29 years, long enough 
for parents to watch their children 
grow up. marry, and have children of 
their own, the series was a widely 
enjoyed family event. But finally, after 
the longest run of a prime time series 
in the history of television, it was over. 
To millions of American households, 
that farewell program on September 24. 
1983. marked the end of an era. 

Michael D. Eisner. Chairman and 


Chief Executive Officer of The Walt 
Disney Company, thought otherwise. 
One of his first directives after joining 
the organization in 1984 was to re- 
incarnate the series as "The Disney 
Sunday Movie" which began, with 
Eisner himself as host, last February 
on ABC-TV (where Walt's original 
series— then called "Disneyland - 
premiered October 
24. 1954). 

Although 
Eisner admitted 
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Bumper Robinson stars in upcoming Sunday movie, 


Deacon Street Deer 





Deacon Street" 


lackie Cooper 



Bill Hudson. Cindy Williams in series opener. " Help Wanted. K ids' 



that "we're nervous about people 
expecting too much because of what 
the old shows were," he went on to say: 

"We want to make Sunday night and 
Disney a family tradition again. For my 
generation, Walt Disney brought our 
fantasies to life. He brought our 
families closer together, and helped 
shape our values. But most of all, he 
gave us unending joy, and never failed 
to entertain us. 

"For those of us who are responsible 
for carrying on this tradition, our goal 
is very simple. We want to do for this 
generation what Walt Disney did for 
past generations. And for you kids 
who are too young to remember Walt 


"We want to make Sunday night 
and Disney a family tradition again. 
For my generation, Walt Disney 
brought our fantasies to life He 
brought our families closer 
together, and helped shape our 
values. But most of all, he gave us 
unending joy, and never failed to 
entertain us .* ' 


Disney, now it's your turn to have the 
same kind of fun your parents had." 

The new shows' audience was quick 
to answer. They wrote: 

"The Disney Movies on Sunday nig fits are 
wonderful to watch, enjoy and discuss together. 
We can remember watching the Disney shows on 
Sunday nights as youngsters, and we've always 
wished that our own children could have had 
that same opportunity. We ve waited a long time 
for this, hut it was certainly worth the wait!" 

Keep up the good work. There are many 
among us of your fans who have traditions, too, 
which surround the magic of the Disney name 
and talents!' 


Minnie, Michael and 
Mickey introduce 
Disney Sunday Movie" 




Wall opened the " Disneyland " TV series, Oct. 27, 1954, with a preview of the Theme Park which was to open the following jultj 


' ' Thank you for this program {'The Girl Who 
Spelled Freedom ) and for the other movies this 
year. 1 1 has been a pleasure to share these with 
my family. We would like to see more true, 
inspiring stories of young people who have 
triumphed over adversity. Our children in 
America need to see that they can solve their 
problems, and not only through violence!' 

Twenty-three programs were ordered 
for the first season. Many of them 


served the triple purpose of providing 
entertainment for "The Disney Sunday 
Movie,” showcasing new talent on both 
sides of the camera, and becoming pilots 
for other television series. "The Last 
Electric Knight,” a new series ordered 
by ABC-TV for the 1986-87 season, is a 
spinoff from one of those programs. 
Last May's performance of 1 5-year old 
Meredith Salenger in "My Town,” her 


first TV appearance after a noteworthy 
screen bow in "The lourney of Natty 
Gann," is likely to lead to another 
Disney Sunday Movie next year. A new 
tradition in family entertainment from 
The Walt Disney Company is well 
under way. 


Chris Hebert and "Fuzzbuchet" 



Glenn Ford and Meredith Salenger in "My Town " 




"Casebuster" stars Noah Hathaway and Virginia Keehne 
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"t seemed an impossible 
dream back in 1965, when 
Walt Disney first described 
his vision of a Vacation 
Resort/Theme Park combined. 

Yet, just six years later, his 
brother Roy was reading the 
Walt Disney World Dedica- 
tion Plaque to honored 
guests in the Park's Town 
Square area. 

Fifteen magical years have 
passed and millions of guests 
have visited the Vacation 
Kingdom since that historical 
moment. 

This Fall, scores of creative 
Disney executives are involved 
in making "1 5" the magic 
number in Walt Disney World 
marketing plans. 

The number "15" will 
dominate a gigantic clock at 
the Magic Kingdom’s entrance, 
while Epcot Center will fea- 
ture a bright neon "1 5." At the 
turnstiles, every 1 5 seconds 
the computerized "Gift-Giver 
Extraordinaire” will award a gift to 
some lucky guest...which might be a 
General Motors vehicle, a One-Day 
Passport to the Magic Kingdom, or a 
Disney plush toy. 

"This Gift-Giver Extraordinaire is 
similar to the one featured recently at 
Disneyland in California," explained 
Linda Hallman, Manager of Marketing 
Planning. Disneyland, however, was 


Director of Entertainment Row logon 


Opening Day P arad 


Walt Disney World is a tribute 
to the philosophy and life of 
Walter Elias Disney..and to 
the talents, the dedication, 
and the loyalty of the entire 
Disney organization that 
made Walt Disney's dream 
come true May Walt Disney 
World bring joy and 
inspiration and new 
knowledge to all who come to 
this happy place., a Magic 
Kingdom where the young at 
heart of all ages can laugh 
and play and learn— together. 

"Dedicated this 25th day of October, 1971 .” 

Tow Elrod, Vice President of Marketing and Admissions 
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by David Wilkening 


Vacation Resort Fulfills Walt's Vision 


using denominations of the 
figure "30" for their 30th 
anniversary, to determine 
prize winners. 

Director of Entertainment 
Ron Logan wants to make as 
many people as possible 
aware of the Magic Kingdom's 
15th anniversary. "It’s a 
special time for us and we 
want to make it special for our 
guests." he maintains. 

To do just that, many excit- 
ing plans are in the works. 
Hallman, Logan and Tbm 
Elrod, Vice President of 
Marketing and Admissions, 
and many others have been 
involved for months in creat- 
ing ideas to celebrate the 
Park's 1 5th birthday. "We 
started a year ago, just 
bouncing ideas around for 
the celebration," says 
Hallman. "And eventually, 
every employee will have a 
hand in it.” 

The first of many events 
planned for the anniversary 
will take place October 2nd through the 
5th, but the birthday will be celebrated 
throughout the next 12 months. And 
it's not solely a Disney-produced event. 
Tourism boards in both Orange and 
Osceola Counties in Florida have 
contributed to expenses, so that other 
attractions in those areas will be 
publicized before invited thousands of 
influential journalists and travel writers. 

"Walt Disney World doesn't represent 
everything there is to do in Central 
Florida, so we think it's right to showcase 
the entire area in this way," says Elrod. 

New entertainment surprises are 
promised by Logan beginning in October. 

"A major part of our celebration will 
be the new parade featuring over 100 
performers that will be scheduled daily," 
he stated. Singers, dancers and musi- 






versus bad guys, who eat rainbows." 

After dark, Disney visitors will 
continue to be thrilled by the popu- 
lar sparkling Main Street Electrical 
Parade and Fantasy in the Sky" 
fireworks. 

Back in 1971, during the three days 
of spectacles marking the Grand 
Dedication of Walt Disney World, more 
than 800 celebrities and special guests 
were in attendance. Famous Maestro 
Arthur Fiedler conducted the World 
Symphony Orchestra in the forecourt 
of the Cinderella Castle. Bob Hope 
hosted star-studded ceremonies filmed 
as part of a 90-minute television special. 
An elaborate luau signaled the opening 
of the new exotic Polynesian 
Village Hotel. 

Roy O. Disney, then Chairman 
of the Board of Walt Disney 
Productions and Mrs. Walt 
Disney, widow of the late Walt 
Disney, were joined by Mickey 
Mouse in the official dedication 
of the Magic Kingdom. The 
ceremony included the reading 
of the Town Square Plaque and 
the raising of the American flag— 


Michael lachson is 


an omciai girt rrom tne president of the 
United States. 

For this year's anniversary celebration. 
President Reagan and all three former 
U.S. Presidents (Carter, Ford and Nixon) 
have been invited to President's Day 
on October 4. when they may ride in a 
parade in their honor. ”We hope they 
will comment on what they foresee for 
the future 1 5 years and what role 
government will be 
taking." said Charlie 
Ridgeway, Director 
of Publicity at the 
Florida Theme Park. 

The largest press 
gathering ever held 
anywhere, with 
upwards of 10.000 
media members 
expected, is 
planned by Disney 
publicity people to 
take place this 
October 2-5, at Walt Disney World. As 
part of the party, the new Disney 3-D 
film. "Captain EO," starring Michael 
Jackson, will be shown to the press. 
George Lucas produced and Francis 
Coppola directed this unique space 
odyssey which will be shown exclusively 
in only two special Disney theaters, at 
Walt Disney World and at 
Disneyland (see cover 
story). 

Over the next 1 5 
years, the unique 
vacation resort of 
Walt Disney World 
will continue to 
provide outstanding 
entertainment, in 
addition to its fine 
hotels and restaurants, cozy shopping 
village, convention facilities and out- 
door recreation. One can only await 
the arrival of another banner year. 

2001 , with happy anticipation. 

As Walt said of the resort's 28,000 
acres, "There's enough land here 
to hold all the ideas and plans 
we can possibly imagine." 


a£arS 


Ulalt|*?)isneii World 


David W'llkening is Business Editor for ORLANDO 
MAGAZINE. 




R oy O. Disney 
read the official 
dedication 


Arthur Fiedler conducted 


Orchestra 


Fireworks 
in celebration 


Skyleidoscope" air battle 

cians will be perform- 
ing in the daytime 
parade and in shows 
featuring the spar- 
kling, glittering 
and shimmering 
effects of high-tech 
productions. 

The exciting 
"Skyleidoscope" air 
and water show at 
Epcot Center is 
being updated to 
include, according 
to Logan, "a battle 
of good guys who 
are rainbow-makers. 



F E A T U R E 


BACKSTAGE COMES CENTERSTAGE 
AT BIG THUNDER RANCH 


Adoptable Burros at Disneyland Petting Farm 


by Jackie Schneider 


There’s nothing unusual about 
Disneyland hosting VJ.P.s. But 
Disneyland greeted some of its most 
unusual guests this Summer when a 
herd of young burros found a loving 
foster home in the brand new Big 
Thunder Ranch area. 

This 1.75-acre addition to Frontier- 
land was originally designed as the 
new home for Disneyland's “Happiest 
Horses on Earth,” but when Walt 
Disney Imagineers learned that some 
wild burros were in need of a tempo- 
rary home, they responded in kind. 

Many of the guests visiting this 
historic area this Summer fell in love 
with these frisky but very tame burros. 
And doesn't everyone want to take 
home a souvenir of his trip to 
Disneyland? But as Live Stock Super- 
intendent Danny Stark points out, 
"There’s a lot more to owning one of 
these little guys than some people 
think. It’s sort of like adopting a child.” 

So before a Disneyland guest can 
adopt one of these adorable burros, 
they must be carefully screened to 
assure that they can provide plenty 
of room, loads of love and meet all 
the financial 
responsibilities. 

These burros 
are the direct 
descendents of the 
pack pnimals of 
pioneers and 




prospectors 
who came 
west seek- 
ing their 
fortum 
Sine 1 

1973, more 
than 51,000 
animals have 
been placed i 
loving homesacross the nation by 
the Bureau of Land Management, And 
Disneyland was very anxious to be 
part of this program. 

“We bring four or five at a time to 
Disneyland, break them, which is 
very easy because they're so young, 
then provide a good home for them 
at Big Thunder Ranch until a qualified 
guest takes them,” says Stark. 

But the Ranch is actually much 
more than an orphanage for homeless 
burros. Stark first conceived of a 
place where Disneyland guests could 
see the Park’s magnificent collection 
of prize-winning horses in their natural 
state. “People were used to seeing 
our draft horses pulling the trolleys 
on Main Street, but all the best things 
about the Circle D Ranch, where the 
horses live backstage, remained 
behind the scenes.” (Included in 
Disneyland’s backstage menagerie 
are Lippizan, Clydesdale, Percheron 
and Belgian draft horses, ponies and 
their offspring.) 

At first Stark's idea was 
just to display the horses in 
an open pasture near the 
Big Thunder Mountain 
Attraction. With Imagineer 
Kim Irvine, one idea followed 
another until a whole con- 
cept for an attraction was 
developed. 

A petting area where city 
children can get close to tame 
farm animals was added. Next, 


emed area was cre- 
giving Disneyland guests 
'a real-hands-on experience 
their pioneer past. The 
Ranch and petting farm are pre- 
sentedlcy Central Soya — an 
’ Jfldlana livestock feed firm. 

“We invented an imaginary 
family to live at the authentic 1880- 
style ranch: the rancher, his wife and 
their three children,” explains Irvine. 

A rough-hewn log cabin serves as 
the ranch house. Inside, all the cozy 
antique furnishings invite the guest 
to “sit a spell” and relax. The many 
trophies won by the Disneyland horses 
are on display, as well as an impres- 
sive Disney antique gun collection. 

Nearby is a display of farm animals 
provided by the California Polytechnic 
University School of Agriculture. “It 
is really flattering to us that they are 
participating in the Ranch. It shows 
that they have a great deal of confi- 
dence in the quality of care that well 
give these animals,” says Stark. 

Just like any other ranch, there 
are always plenty of chores to do at 
Big Thunder. Frank Pfannenstiel has 
worked in Disneyland as a harness 
maker and driver since 1954. 

All of Disneyland's farrier work will 
be done in the working blacksmith 
shop. “We want to do our chores in 
the public eye to give the feeling of 
reality," explains Stark. 

"Walt insisted that horses be part 
of the Disneyland show from the very 
beginning,” says Danny. “And Big 
Thunder Ranch shows off these trea- 
sures to their very best advantage." 

Future plans include the Big Thunder 
Barbecue Restaurant slated to open 
this Fall, and presented by Hunt’s 
Ketchup, Barbeque and Steak Sauce. 

a 




Bii) Thunder Superintendent 
Danny Stark 


Farrier Frank Pfannenstiel 


Art Dr Crazia with the Bureau 
of land Management 
at burro round up 



Back to School Workshop 


Wish Lists: 



Do you remember the story about Pinocchio’sfirst 
day off to school? Well I, Jiminy Cricket, will always 
remember that day. I learned that wishes real ly can 
come true. Well they do! Here, let me tell you about 
some wishes. 

This year, after a long and wonderful summer, 
Pinocchio and some of his new friends are making 
some back to school Wish Lists. Starting back to 
school is a fresh new beginning, and these kids are 
making wishes about everything they plan on learn- 
ing. ..reading, writing, and arithmetic, as well as 
learning how to choose between right and wrong. I 
think you will agree with me that these Wish Lists are 
just common sense and really should come true for 
all good boys and girls. 




Outk£& 


Pinocchio sharing his new dictionary. 

I wish to become 
a better reader.... 

Wish List 

• A new dictionary 

• New books to read 

• Word games like “Scrabble” 
and "Spill and Spell” 

• A quiet time and place to read 

• New magazines and 
newspapers 

• A globe 


I wish I could become 
a good writer... 

Wish List 

• A dozen brand new sharp 
pencils 

• New eraser 

• Lots of paper 

• A quiet, well-lit place to write 

• Note pads, a diary or journal 

• A calendar 

• A set of calligraphy pens and ink 

• A set of colored pencils 


I wish for Math to 
be lots of fun.... 

Wish List 

• A new ruler with inches on one 
side and metric measurements 
on the other 

• A small calculator 

• A computer 

• Geometric templates, triangles 
and T-square 

• Colored felt markers 



Pinocchio and Jason covering school books. 







Geppetto’s Carved 
Eraser Stamps 

Geppetto showed Pinocchio how to carve rubber 
erasers into personal rubber stamps. This is the per- 
fect way to personalize all kinds of back-to-school 
items. Stamp your name across the top of your writing 
or assignment papers. Your teacher won’t have to 
remind you to sign your name. Identify all your school 
belongings: notebooks, books, lunch bags, back- 
packs or knapsacks, even your clothes such as 
jackets and RE. shorts and shirts are all suitable for 
stamping. 

Make Your Own Stamp 

Any eraser can be 
carved into a stamp. 

Pinocchio used big 
white plastic erasers. 

(1) Cut a piece of 
paper exactly the 
same length and 
width as your eraser. 

On the paper, write 
your name boldly 
with a soft graphite 
pencil. To transfer 
your name onto the 
eraser, place the 
paper face down 
on the surface of 
the eraser. Gently 
rub the paper 
and the reverse 

image will appear Mona stamping her personoi 
on the eraser. stationery ^ sonal 

(2) Ask an adult to 

cut out your name using an exacto knife with a No. 'll 
blade. Cut away eraser from around the letters of 
the name. (3) Use an ink pad and start stamping. 


Pinocchio reminds us about good nutrition. 

An Apple A Day 

Remember when Pinocchio forgot about good 
nutrition and grew donkey ears? A healthful diet 
needed to build a strong body and supply lots of 
energy is especially important in a school lunch. 
This is Pinocchio’s favorite lunch and includes one 
item from each of the four good groups; milk, pro- 
tein, fruit or vegetable and grain. 

Pinocchio’s Tongue Twister Sandwich 

Peanut butter and 
pineapple jam on 
pumpernickel, 
an apple and milk. 


Produced and photographed by Dawn and Max Navarro. 
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Casting 

DISNEY S RISING STARS 

by Betty G. Birney 

Playing The Kid In All Of Us 



r In 1960. 
she won a 
Special 
Academy 
Award. A year later, she won the title 
of "Star of the Year" in England, beating 
our such luminaries as Sophia Loren 
and Audrey Hepburn. She was the 
subject of more fan mail than any other 
motion picture star in the world. And 
she was still in her early teens. 

She was, and is, Hayley Mills, of 
course, and she recently returned to star 
in "The Parent Ttap II," for The Disney 
Channel, reprising the dual role she 
played in Disney's 1961 releaseof "The 
Parent Ttap,” one of the studio's most 
popular and en- 
during films. 


Ever since Bobby Driscoll and Luana 
Patten starred in "Song of the South r 
kids have been delighting fans of 
Disney films. Remember Tommy Kirk. 
Kevin Corcoran. Kurt Russell, Annette 
Funicello and all the Mouseketeers? 
Today, more child actors than ever are 
appearing in Disney projects and 
there's no doubt, it takes a special kind 
of kid to get the part. 

Carol Ruben. Director of Feature Pro- 
gramming for the Disney Channel, says "I 
think that one of the charms of Disney 
pictures was that the kids always seemed 
to be the kid you wanted to be. We try 
to cast kids who are natural, regular 
kids. They're very experienced, but 
they're natural." 

Virtually every project on the Disney 
Sunday Movie features kids prominently. 
Independent Casting Director Allison tones. 
who cast "Mr. Boogedy." agrees that 
she always looks for a “natural" child 
performer, too. "What 1 personally like 

Hayley Mills as she appeared in 

"The Moonspinners" with Peter McEnery. 1964 

Mills, still the star, today 


to do. and I know what Disney wants to 
do. is to cast the most natural kids you 
can find. They're such demanding role 
parts on these Disney movies, it really 
takes a kid who can concentrate keep 
his spirits up and not get cranky after a 
few takes." 

Traditional auditions require an actor 
to come in and "read" the part. With 
really young children, other techniques 
must be used. "If they' re six years old. 
they don't even know how to read," 
lones explains. “I feed them lines and if 
they can repeat them after me. then 
oftentimes they're just as good as the 
one who can come in and read it right 
off the bat." 

David Faustino was one of the children 
lones cast in "Mr. Boogedy.” 


D avid Faustino in 
“Mr. Boogedy " 


Faustino in 
Disneyland Is 
Your Land" 
commercial 
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\oey Cramer in Flight of the Navigator" 
I oey Cramer is from Vancouver, B.C. 


The Walt Disney Educational Media Company, 
also recently cast Faustino in "How to 
Catch a Cold," a popular educational 
animated film which is being updated 
with live-action sequences. Young David 
has varied experience in television, 
film, theater and commercials, including 
the 1980 spot. "Disneyland Is Your Land." 

Concentration is a crucial factor in 
casting children. Producers agree that 
relaxation is important.. .then giving the 
actors as much opportunity and direc- 
tion as possible to see if they have the 
emotional range. Improvisation is used, 
which gives a better sense of whether 
or not the child is capable of thinking 
through an action and concentrating on 
work. If they have the concentration, 
it's really evident. 

Experience is helpful, but not always 
necessary. For "One Magic Christmas," 
two children were cast. Six-year-old 
Elizabeth Harnois. who played Abbie 
Grainger, had appeared in more than 
20 commercials and had a major role 
in another motion picture. "Where Are 
The Children?" But for nine-year-old 
Robbie Magwood, who played 
her brother Cal. "One Magic 


Christmas" was his film debut. 

In the usual Hollywood casting routine, 
casting directors review pictures and 
resumes submitted to them by agents. 
They select a small group for auditions: 
that group being narrowed down for 
callbacks before the final selection is 
made. But it sometimes takes excep- 
tional effort to find the perfect child 
actor, as producer Jonathan Sanger 
discovered when he was looking for a 
1 2-year-old boy to star in "Flight of the 
Navigator." prcxduced by Dunhaven 
Entertainment. Inc. and released this 
past summer. 

"In this particular case we 



R obbie Magwood 
and Elizabeth Harnois 


Robbie Magwood. Arthur Hill 
and Elizabeth Harnois in 
' One Magic Christmas' ' 


were dealing with a child actor who was 
in almost every scene of the movie. 
There was very little work we could do 
without him. and that is scary when 
you realize this child is going to have to 
carry the picture. Because of that, 
we were particularly careful in our 
casting." 

Sanger, who produced "The Elephant 
Man" and "Francis." and Randall 
Kleiser. director of "Grease" and "The 
Blue Lagoon." had casting directors in 
Chicago. Dallas, Florida, New York and 
Los Angeles looking for the perfect 
child for "Navigator." |oey Cramer, of 
Vancouver, won the coveted role of a 
boy who has an encounter with an 
alien spaceship and disappears for 


Meredith Salengeras "Nattg Gann" 



eight years. When he returns to the 
present, he looks exactly the same as he 
didin 1978, but the rest of his family— 
and the rest of the planet— has changed. 

Sanger and Kleiser ultimately inter- 
viewed about 400 boys, some with 
theatrical experience in either commer- 
cials or movies. Cramer had appeared 
in "Runaway." as Tom Selleck's son, and 
"Clan of the Cave Bear," and was 
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Sharon Baird 
performing today 


Sharon Baird's 
first audition for Disney 


featured in a Disney Sunday 
Movie, "1-Man." 

Director leremy Kagan also 
conducted an extensive nation- 
wide talent search in casting 
the lead character for "The 
lourney of Natty Gann." More than 
2.000 applicants from across the 
country were interviewed. 

"I was looking for somebody behind 
whose eyes you felt an enormous soul." 
Kagan, who previously directed "Heroes." 
"The Big Fix" and "The Chosen," ex- 
plains. "Somebody who could spark 
you not only by her energy, but by her 
heart." 

Meredith Salenger— then 14— was 
cast as "Natty." She had previously 
appeared in six commercials and was 
an extra in the movie version of "Annie." 

"It was the first screen test I'd ever 
done, and I didn't expect to be chosen," 
Salenger recalls. "When I read the 
script, I loved it. As I read more about 
the character, I kept thinking 'This is 
me; I’d say that.' " 

Since "Natty Gann." Salenger has 
appeared in "My Town," for the Disney 
Sunday Movie. 

Salenger isn't the only child star who 
didn't expect to get the part. Sharon 
Baird, one of the original Mouseketeers, 
didn't even know she was auditioning 
for "The Mickey Mouse Club." 

"I was doing a film called Artists and 
Models' with Dean Martin and jerry 
Lewis, and went to Capitol Records to . 
pre-record the song for the film, jimmie 
Dodd was there doing the recording 
session before me. He saw me perform 
and recommended me to Disney 
Studios," Baird recalls. 

"Rvelve-year-old Sharon did a jump- 
rope tap to "I Didn't Know the Gun was 
Loaded," and got the part in the Mickey 
Mouse Club. 

Several years ago, the tables were 
turned as a group of original 
Mouseketeers appearing at 
Disneyland auditioned 
some 500 child per- 
formers for a "Tcilent 
Round-up" segment. 

The auditions were 
held on the same 
stages on which 


the first Mouse- 
keteers had 
auditioned— 
an eerie experi- 
ence for those 
involved. "It brought 
back to all of us the time when 
we auditioned there," Baird explains, 
adding, "It was a strange sensation." 

Life— and an acting career— does go 
on for former Disney child stars. Baird 
played the starring role in “Ratboy." a 
recent feature produced by Clint 
Eastwood's production company, and 
she continues to work for Disney, 
appearing as Eeyore in "Welcome to 
Pooh Corner," and Lionel in "Dumbo's 
Circus." on The Disney 
Channel. 

And Hayley Mills, who 


starredjn six Disney features, 
including "Pollyanna" and "That 
Darn Cat." has continued her 
career on stage and screen and 
starred in the "Masterpiece 
Theatre" presentation of 
The Flame Thees 
ofThika." But she 
recently revealed her 
real motivation to 
begin her career at 
age 13. “I wasn't inter- 
ested in acting, 
really. My main 
concern was if I'd 
get out of school!"* 
Of her life today, 
Mills adds. "1 have 
good friends, chil- 
dren and an on-going 
career. What more could 
you ask for?" 


"Which didn't happen of course. Studios are required by 
state law to provide schooling and/or tutoring during film 
production using children of school age. 





Tlif Walt Disney CiMtpany 


The Magic Vacation Com 

Premier’s Cruise & Walt Disney World Week t 

7-Nights. s 442! 


< 1 1986 Premier Cruise Li, 


An Incredible Vacation Value, 
with 10% Magic Kingdom Club 
savings, too. It’s Florida’s best 
Bahamas cruise plus a full 4-day Walt Disney World 
area vacation. It’s an incredible vacation value at full 
price, but Magic Kingdom Club members save even 
more — a full 10%. That brings the price down to as 
little as $442* per person (depending on the season) 
—for the full seven days! 

Cruise 3 nights to the Bahamas. You’ll sail from 
Port Canaveral, the new cruise port that’s just minutes 
from the Vacation Kingdom. Aboard the spectacular 
Star/Ship Royale or the incredible Star/Ship Oceanic. 
They’re larger than most of today’s ships - and the only 
ones with true gourmet cuisine, masterpiece midnight 
buffets and big-name entertainment on every sailing. 

On-board you’ll find elegant lounges, swimming 
pools, movie theatres— even full pi ■ ■ ■ ■ ■ ■ 
fitness programs and full-time 
youth counselors for the kids. 

You’ll visit charming Nassau 
for duty-free shopping and night- 
life. But that’s not all. You’ll also 
visit one of the most beautiful 
Out Islands, Salt Cay. A paradise 
of glistening beaches, coral cliffs, 
swaying palms — all yours to 
explore. And to love. 


Full 4-day Walt Disney 
^ World area vacation. Take 
yours before orafter your cruise: 
4 nights at a deluxe Orlando hotel, rental car for 
7 days with unlimited mileage, your 3-day unlimited 
World Passport to all the attractions at the Magic 
Kingdom and EPCOT Center plus admission and 
tour of the Air Force Space Museum at the NASA 
Kennedy Space Center’s “Spaceport, USA.” 

Reserve your week now. Premier’s Cruise and 
Walt Disney World Week is available every week. 

Just call 1-800-334-4017 (In Florida, (305) 828-3329), 
or write the Magic Kingdom Club Travel Center, 

PO. Box 10160, Lake Buena Vista, FL 32830. And 
ask about our round trip fly/cruise rates from over 
100 cities; they’re lower than any other cruise lines. 

It all works like magic. 

| ^ ^ ^ ^ *All rates are perperson, double occupancy, 

based on published 1986 Magic K ingdom 


I’d like a detailed brochure about Premier’s 
Cruise & Walt Disney World Week, “The Magic 
Vacation Combination.” 


■ 

Namp- 



■ 

Address: 



■ 

City: 

State: 

Zip: 


Clip and mail to: 

Magic Kingdom Club Travel Center, 

P.O. Box 10160, Lake Buena Vista, FL 32830. 


eriugu inguum 

Club brochure rates for Super Value Season. 
Child’s rate is for sharing stateroom with2 full- 
fare adults in category F and above. Cannot be 
combined with any other promotion or program. 
Certain restrictions apply. Port charges not 
included. 3-night cruise only rates available 
upon request at a 15% discount. Ships' Registry: 
Panama. © 1986 The Walt i Disney Company. 


- r PB€MKR CRUtSe UN€S 

The Off icial Cruise Line 
of Walt Disney World ." 


F E A T U R E 


CREATING COLORFUL COSTUMES 
FOR CAPTIVATING CHARACTERS 


Wardrobes for Every Occasion 



mind behind the on-stage Host and 
Hostess costumes, and he knows style 
inside and out. With quick, careful 
strokes of his paintbrush. Tbm creates 
original clothing designs as easily, it 
seems, as a master pianist creates 
music. But not without a lot of initial 
groundwork, he admits. 

"1 have a good collection of design 
books for reference, and I'm always at 
the library getting ideas." says Tbm. 

"But then, we don't copy the designs. I 
just get the look and essence of the 
period, and from that, I create a style, 
which also incorporates comfort and 
functional clothing." 

Statistics concerning the number of 
costumes involved in the Disney Theme 
Parks are astounding. Over two million 
pieces overall are in use in the three 
Parks. Disneyland alone requires over 
4,000 different designs. The Parks 
stock some 500.000 yards and 
900 different fabrics for costuming. 
Ironic as it may seem, it takes 
an incredible amount of work 
to make a costume that's unpre- 
tentious. But Tom's creations 


by Brad Thllman 


created thousands of individual designs, 
worn by thousands of Disney Theme 
Park employees, who are "on stage" 
every day. Now, that's a costume party! 

Tom Pierce is the 
master- 






All around the world, once a year, 
people enjoy this one festive night to 
dress up in outlandish, or beautiful, or 
frightening costumes. But selected 
employees of Disneyland, Walt 
Disney World and Tbkyo 
Disneyland relive Halloween 
night every day of the year. 

And the variety of unique 
costumes at the Theme Parks is 
beyond your wildest fantasy. 

There's Alice in Wonderland. 

And Peter Pan. There's Goofy, 

Donald and Pluto. And the evil 
Witch from "Snow White and the 
Seven Dwarfs,” just to name a 
few. At Disneyland, these and hun- 
dreds of other popular Disney charac- 
ters get their original costumes from 
the innovative Costume Department. 
Even designing costumes for the big- 
gest Halloween costume party you can 
imagine would be small change to 
Designers Tom Pierce, Alyja Kalinich 
and Jack Muhs. Collectively, they've 
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A panoramic vim 










are so wonderfully detailed and 
styled that they blend in perfectly 
with their surrounding themed 
atmosphere. "That's the sign of a 
good costume,” he says. 

lack Muhs and Alyja Kalinich, on the 
other hand, don't design costumes 
that blend in, but rather costumes that 
stand out. Because the forte of this 
designing duo is creating costuming 
for Disney Theme Park stage shows, 
parades and bands, as well as clothing 
for the Park Characters. 

What's more, Alyja and lack design 
more than just the clothing for the 
costume Characters— they also design 
costumes for the costume Characters. 
Indeed, if Disneyland had official 
“Halloween costume designers," this 
team would be it. 

Mickey, Minnie, Goofy and the whole 
Disneyland gang are often invited to 
outside events, to meet special people 
and participate in theme shows. And in 
typical Disney fashion, appropriate 
costumes are designed just for the 
occasion. That's where Jack and Alyja 
step in. 


“Each Park 
Character has its own 
special, well, character explains Jack, 
“and its own inherent set of design 
problems. With Goofy, for example, 
you never put his waistline where it 
should be. His pants are too high or 
too low. He has a slouchy posture, and 
nothing is supposed to fit. That guy's 
fun to do." 

As for the sheer number of garments, 
both Mickey and Goofy have enough 
individual outfits to fill hundreds of 
wardrobe racks. 

Like what, for instance? Well, at any 
given moment, you may find Mickey 
totally decked out in his California 
Angels uniform, complete with baseball 
glove. Or in a high magna cum laude style, 
he'll wear his red graduation robe and 
mortarboard. Depending upon the 
occasion, Mickey can be transformed 


into Santa, a Boy Scout, Davy Crockett, 
a wee bit of a leprechaun, or a space- 
man— just to name a few of his 100 or 
more colorful costumes. 

The other Disney Characters aren't 
lacking for something to wear, either. 
Donald could wear something new 
every day for the next month without 
duplication. Minnie Mouse, of course, 
in her new “Lady of the 80s" image, is 
setting "Totally Minnie" trends world- 
wide. And Goofy? He's ready for any 
Halloween party he might stumble into, 
dressed fittingly as a court jester, a 
Keystone Cop or Pecos Bill. Yet he can 
also “put on the Ritz" with white top 
hat, tails and spats. 

It's like a big Halloween costume party 
in all the Disney Theme Parks, all right. 
But these parties go on all year long. 
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Whether you're lured by 
the song of the sea on a luxu- 
rious liner, the call of the north- 
ern wilderness (with all the 
modern conveniences, of 
course!) or the balmy breezes 
of the Pacific— we've got the 
perfect vacation for you! 



CARNIVAL CRUISES 


Special Savings! 1986 Cruise 
rates are guaranteed for all 1987 
sailings if deposit is received by 
December 31, 1986. Additional 
savings, club members receive 
a 5% discount on the air/sea 
programs and a 10% discount 
on cruise only. 

Board the "Tropicale" at Los 
Angeles for an exciting 7-day 
cruise to the Mexican Riviera, 
visiting ports of call, Puerto 
Vallarta, Mazatlan and Cdbo 
San Lucas. Virtually everything is 
included! Shipboard activities 
include cdsinos, gym dnd sduna, 
swimming pools, and nightly 
entertainment, and eight irresist- 
ible medls dnd snacks daily. Take 
advantage of the free air pro- 
gram offered from over 140 cities. 



Club members receive a 5% 
discount on all vacation plans. 

Visit Hawaii and enjoy your 
choice of 7, 9, 11 or 14-day hotel 
and condominium holidays on 
1, 2, 3 or 4 islands. Your paradise 
vacation includes round-trip 
airfare, fresh flower lei greeting, 
and roundtrip transfers. Plus you'll 
receive a colorful memory 
album, continental breakfast and 
one day car rental in Waikiki. 
(Rental car for entire stay on outer 
island.) Individual departures daily. 

HOLLAND AMERICA 
ALASKA CRUISE 

Club members receive a 
5% discount, plus additional 




TRAVEL CENTER 


savings of up to $400 per cabin 
if your deposit is received by 
December 31, 1986. 


Enjoy 7 day round-trip or 3 
and 4 day one-way cruises from 
Vancouver to Ketchikan and 
Juneau. (7-day cruises include 
Glacier Bay and Sitka.) Enjoy 
movies, casinos, gym, extrava- 
gant meals and buffets and 
optional land cruises. Special low 
airfares from over 86 cities. 

Cruises available May through 
September. 

WESTOURS 

CANADIAN ROCKIES TOUR 
There’s a 5% discount for 
Club members on exciting 10- 
day Victoria and Canadian 
Rockies Tour. Travel in comfort in 
a deluxe motorcoach to Victoria, 
Whistler, 108 Ranch Resort, Jasper, 
Lake Louise. Banff and Vernon. 
Transfers are provided, along with 
most breakfasts and dinners. Plus, 
there are special low add-on 
fares from your home city to 
Seattle. Departures from May 
through September. 


NORWEGIAN 
CARIBBEAN LINES 

Club members enjoy a 5% 
discount on air/sea cruises and 
15% on cruises only. 

Cruise Features: 

M S Sunward 

S Cruise to the Bahamas from 
Miami for 3 or 4 nights. See 
romantic Nassau and Private 
Island, 4 night cruises include 
Freeport. 

M/S Southward 

Sail from Miami on a 7-night 
adventure to Puerto Plata, St, 
Thomas, San Juan and Nassau. 
Enjoy duty free shopping on 
board. Plus, free airfare from over 
155 cities. 


Start planning your dream 
cruise now. Enjoy a glittering 
Captain's Cocktail party with 
an unbelievable lineup of 
activities: casinos, gyms, 
swimming pool and nightly 
entertainment. 


M/S Starward 

Imagine 7 nights from Miami 
to the Caribbean to ports of call 
like Ocho Rios, Grand Cdyman, 
Cozumel ond Private Island. You 
even get free air travel from over 
155 cities! 

M/S Skyward 

Mexico awaits — Cancun, 
Cozumel, Grand Cayman and 
Private Island. Free air from over 
155 cities to Miami. 

S/S Norway 

Sail from Miami to the Carib- 
bean on the world's largest cruise 
ship. Take seven nights to explore 
Nassau, St. Thomas, St. Maarten 
and Private Island. Enjoy headline 
celebrities, in person. You even 
get free airfare from over 155 
cities. 



PREMIER CRUISE LINES 

lailor your perfect vacation 
— 10% discount on 3-night 
cruises with 4 nights at Walt 
Disney World. Or, 15% on cruises 
only. Depart from convenient 
Port Canaveral. 

Cruise Only Features: 

Explore the Bahamas for 3 or 4 
nights — Nassau and Out Island. 
Plus there's duty free shopping 
aboord. 



CRUISE AND WALT DISNEY 
WORLD PACKAGE: 

Sail to Nassau and Out 
Istand for 3 unforgettable days, 
and enjoy duty free shopping 
aboard. Then pick up your 3-doy 
Passports to the Magic Kingdom 
and EPCOT Center. Spend four 
nights in the Floridian Hotel and 
explore for seven days with an 
unlimited mileage Budget rental 
car. There's also a tour of the Air 
Force Space Museum at the 
NASA Space Center. 


For Carnival, Pleasant Hawaiian, Holland America or Westours reserva- 
tions, please call ( 800 ) 826 - 3835 in California, ( 800 ) 345-5700 
outside California, 8:30 am - 5:00 pm Monday - Friday (Pacific Time) 


For Norwegian Caribbean or Premier reservations, please call 
( 800 ) 334-4017 8:30 am - 5.00 pm Monday - Friday (Eastern Time) 

c 1986 The Walt Disney Company 



Mail To: 

Magic Kingdom Club Travel Center 
1441 S. West Street 

Please send me information on the vacation plans: 

O Pleasant Hawaiian O Canadian Rockies 

O Holland America O Norwegian Caribbean Cruises 

Name 

Address 

Citv 

State 

Anaheim, CA 92802 

Attn: World Showcdse Tours 

O Carnival Cruises 

O Premier Cruises 

Zip Code 

Phone f 1 
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Students Add Authentic Flair to Epcot Center 



' ake 51 attractive, 
intelligent young people from the four 
corners of the earth, mix well in two 
apartment buildings, provide a liberal 
dose of fun, another of relevant edu- 
cation. It’s the formula that provides 
international students a once-in-a- 
lifetime experience working as hosts 
and hostesses in the World Showcase 
pavilions at Disney’s Epcot Center. 

And it’s the magic that makes the 
Walt Disney World Showcase Fellow- 
ship Program (WSFP) a true cultural 
exchange. 

Nearly 250 youngsters, including 
American students (for the American 
Adventure), have participated in the 
Program since Epcot Center opened, 
enriching their own lives and making 
the World Showcase pavilions more 
authentic for their presence. 

Recruited through their colleges 
and universities all over the world and 
hand picked for that special Disney 
sparkle, some are interrupting their 
education program, others have 
recently completed their studies. Most 
are between 18 and 24 years old. 

Their Fellowship year begins with 
an orientation program. Next, the 
basics of life. How to handle their living 
allowance. And how to open a bank 
account. The delights of a modern 
American supermarket. 


by Sandra Hinson 

The World Fellowship students work 
four days a week. One day a week 
they attend a special seminar designed 
to help them learn more about each 
other, America and big business, 
Disney style. They become acquainted 
with every facet of the operations in 
their respective home pavilions. 

Epcot participants such as Exxon, 
Kodak, Kraft and General Motors 
contribute to a Future Studies unit, 
helping the young people understand 
American industrial roots and expec- 
tations for the next century. 

The International Studies group puts 
on a show-and-tell presentation of 
each country's own land and culture. . . . 
including demonstrations of arts and 
crafts, as well as history, economics 
and industry. 

Finally, each participant chooses an 
Independent Study to be completed 
on his or her own choice of fields. 
Throughout the year there is organized 
entertainment and skating, canoeing 
or swimming. But mostly the young- 
sters take care of their own inter- 
personal relationships. There’s always 
time for movies, Cokes, pizzas, and 
even romance. The World Showcase 
Fellowship coordinators have received 
invitations to more than one wedding 
between Fellowship "graduates.” 

The young people fairly bubble 
when they talk of their experiences. 
It’s as though they can’t decide 
which has been the most exciting, 
surprising or fun. 

There is, however, a universal theme. 

Almost every student mentions 
that he or she has grown in under- 
standing of self and others. 

Although he did not live to see the 
fruition of his Environmental Prototype 
Community of Tomorrow, the World 
Fellowship program has become Walt 
Disney's personal contribution to 
future world peace. 



T he Friendship II transports guests between countries 
on World Showcase Lagoon 




erado Hernandez, 23, the 
son of a Mexico City attorney, studied 
hotel management at the Universidad 
Ibera-Americana. He is the only stu- 
dent to frankly say, with a twinkle in 
his eye, that he loves the Fellowship 
parties. 

"The student program,” Gerado 
says, “will help me in everything I do. 
It will help me to know more about 
me, and to learn about different 
cultures.” 

Upon completion of his education, 
Hernandez is ready to go anywhere 
in the world for an “interesting hotel 
management job.” 



G erado Hernandez, Mexico 
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H assan Elouarrad and N aziha Eddini, Morocco 



Hassan Elouarrad, 25, are Cultural 
Representatives of Morocco. 


Both were born in Casablanca and 
both are interrupting their studies to 
spend this year at Epcot Center. 

“Northern American literature has 
given me a capsuled view of life in 
America,” Hassan says. “But one 
look here is much better than a thou- 
sand stories.” 

Besides improving her English, 
Naziha has overcome her native shy- 
ness. “I have learned to be indepen- 
dent, to rely on myself and to make a 
connection with people,” she says. 



A nolle Maria Renner Germany 



nette Maria Renner had 
never before been away from her 
home in Neustadt bei Coburg, the 
famous Bavarian toy town. Since arriv- 
ing in the U.S., the supposedly shy 
Fellowship student has driven her 
car to the Bahamas and Mexico 
during breaks in her schedule. 

Anette’s Fellowship was sponsored 
by her employer, Goebel, the makers 
of the famous cherubic Hummel 
figurines. About her job demonstrating 
the creation of Hummel statues, she 
says, “I love it, because you can ask 
people from other countries what 
they think about Disney, and they all 
love it. Me, too!” 



In the beginning, 
u Lin Han, 22, had trouble 
with American food and often pre- 
ferred to cook in her apartment. Now 
it’s Classic Coke and pizza with the 
World Fellowship gang. 

“At Disney, the thing that impresses 
me most is the cleanliness." she 
says. “From this you can see how it’s 
well managed. ..the guests can com- 
plain and they get a satisfactory 
response. I have never seen any other 
company anyplace that can do this.” 

Su Lin is now in Peking University’s 
graduate program in Intercultural 
Communication and is destined for a 
job in the Chinese Cultural Ministry 
or for a PhD and a professorship. 
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usanna Plazzi, 23, from 
Ravenna, Italy, is happily improving 
her English, which will help with her 
major in English and American Litera- 
ture at the University of Bologna and 
also with the job she hopes to land 
as a reservations hostess for Alitalia 
Airlines. 

She especially has enjoyed the 
program’s lectures about American 
society and cultural values. But most 
importantly, Susanna has grown 
personally. 

“I think I will gain some real friends 
here, sharing the same experiences 
and living together for one year.” 



Sheryl Cunegin. T he American Adventure 



Susanna Plazzi. Italy 


As an American, 
heryl Cunegin, 22, feels a 
special responsibility to be a welcoming 
ambassador to her World Fellowship 
compatriots as well as to Epcot 
guests. 

“It’s very important that they have 
Americans in the program for the 
simple reason that we are the people 
that can show the others how to 
break the stereotypes... that’s our job, 
to prove that America is really a good 
country and its people are good, and 
there are a lot of good things here,” 
Sheryl observes. “You never really 
know a person until you learn about 
their way of life and you accept their 
way along with your own.” 



1 ( 

i \ Tokyo-born 

* »azuhiko Hashimoto, 26, 
is learning to fly, fulfilling a lifelong 
dream during his Fellowship year. To 
earn his license, he has read many 
technical books in English, but he 
blushes and smiles shyly at his still 
broken conversational skills. 

They do not keep him from con- 
veying his delight in his American 
adventure. “What I like best is seeing 
different kinds of people every day.” 

The Mitsukoshi Department Stores, 
sponsors of the Japan World Show- 
case Pavilion, sponsor Kazuhiko’s 
World Fellowship program as well. He 
was chosen by Mitsukoshi for future 
employment, which, in the Japanese 
tradition, will be for life. 

Continued on page 33 
Kazuhiho Hashimoto. lapan 
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See Minnie Mouse 
at These .Dealers 
in 

Fine Porcelain 

CALIFORNIA 

ANAHEIM— Disneyland 
To order by phone: 714-999-4216 
AZUSA— Hinkley’s. 213-334-2311 
BUENA PARK— Virginias Gift. 714-827-1776 
BURBANK— Crystal Cupboard, 818-846-3996 
CAMERON PARK— Musical Moments, 
916-677-2221 

COSTA MESA-Pace Setter, 714-540-2627 
ESCONDIDO— Ernst Limited Edit. 1-800-854-2080 
HACIENDA— Kohls Hallmark. 818-336-1493 
HAYWARD-Mickey's& Ducky's, 415-351-9356 
HOLLYWOOD-Cartoons & Comics 
213-467-9665 

LA MIRADA-Lynn Becker. 213-943-9380 
LOS ANGELES — Fantasies Come True 
213-655-2636 

LOS ANGELES— Great Lengths. 213-665-4127 
MANHATTAN BEACH— Collectors Showcase 
213-546-5437 

MONTROSE— Collectors World. 818-248-9451 
N. HOLLYWOOD— Paulette's Unique 
Collectibles 818-509-0748 
ORANGE-Ruann's. 714-637-2662 
PASADENA— Goody’s Antiques, 213-577-7257 
POMONA-David Armstrong, 714-623-6464 
SOLVANG-Wishing Well. 805-688-6261 
SUNLAND-Rostand, 818-353-5823 
VAN NUYS— Collector’s Paradise. 

818-785-4080 

WHITTIER— Putnam's Hallmark, 213-943-0241 

CONNECTICUT 

MYSTIC— R.A. Georgetti & Co.. 203-536-2964 

FLORIDA 

LAKE BUENA VISTA— Walt Disney Vtorld 
305-824-4718 

MIAMI— China Cabinet, 305-594-1933 
MIAMI— Neira Corp. DBA Dynasty Gift Shop 
305-361-4426 

MIAMI Beach-Here's Gift. 305-673-1706 

INDIANA 

EVANSVILLE-Kruckmeyer & Cohn 
812-464-9111 

MASSACHUSETTS 

BOSTON — DiCario Furniture, 617-523-7991 

MICHIGAN 

MADISON HEIGHTS— Double L Collectibles 

313- 588-9494 

WARREN-Genna's, 313-573-4542 

MISSOURI 

ST. CHARLES— First Capital Trading 

314- 723-4716 

NEVADA 

LAS VEGAS-Hobs Serendipity 702-733-2080 
LAS VEGAS— Serendipity. 702-733-0036 
RENO— Heirlooms of Tomorrow 702-789-2444 

NEW JERSEY 

BLOOMFIELD— Roxy Florist, 201-743-3327 
E. BRUNSWICK— Chateau . 201-254-5731 
FORT LEE— Artman Originals. 201-947-1803 
WAYNE— Little Elegance, 201-797-0756 
WOODBRIDGE— Little Elegance. 201-636-7540 
NEW YORK 

BELLMORE-Video Filmland. 516-783-8844 
BRONX— E&C Lighting, 212-823-5577 
BRONX-Maria's Gift Shop, 212-295-0514 
BROOKLYN-European Gift, 718-331-7084 
FLUSHING-T & T Photo. 718-461-0991 
JACKSON HTS.-RRR Jackson, 718-672-0121 
MERRICK— The Limited Edition. 516-627-6500 
NEW YORK-Ceramica Gift Gal., 212-354-9216 
WEST ISLIP-A Small World, 516-661-6609 
OHIO 

NEW SPRINGFIELD— Hummel Gift, 

216-549-3728 

PENNSYLVANIA 

MOUNTAINHOME— The Queen's Treasures 
717-595-2821 

NORTHAMPTON— Gillespie Jewel., 215-262-2215 
PITTSBURGH— Beverly Hills Fine Jewelry 
412-531-7300 

WALLINGFORD-Cartoon Carnival 215-876-1292 

TEXAS 

DALLAS— Continental Gifts. 214-747-2762 
FT. WORTH— Wishing Well. 817-332-1745 
HOUSTON— Harold E. Starbuck, 713-893-7242 

WASHINGTON 

BOTHELL-The Comic Character Shop 
206-488-0959 



"Minnie Mouse" as portrayed in Disney films -Model LZD6810. Edition limited to 5,000. 
Figure is 9" high x IOV 2 " wide x 7Vs " deep. Suggested retail price: $480.00. 


"Behind every successful mouse . . 


Behind every successful mouse, there's a beautiful 
lady mouse. Minnie Mouse, for example, is the 
charming little squeaker who has been Mickey's 
female companion for decades. 

Our sculptor, Italy's Enzo Arzenton, has made it 
easy to see why Mickey should be so captivated 
by her. In the Capodimonte porcelain pictured 
above he has captured all the nuances of her 
pixie-like personality -the innocent, child-like 
face and the graceful, flowing lines of an adult 
beauty. Of course, you have to study the piece 
for some time to fully appreciate the depth of 
expression that goes far beyond the skillful 


rendition of a famous film character. It is this 
profound interpretation of the original, however, 
that makes each Disney porcelain such a pleasure 
to own. 

You can see Minnie Mouse and the entire Disney 
series at the retailers listed here. All are limited 
editions. So we suggest you get around to seeing 
them fairly soon. We just can't promise how long 
any individual piece will remain readily available. 

Forest Lamps & Gifts, Inc. 

728 61st Street, Brooklyn, N.Y. 11220 
Telephone (718) 492-0200 


© 1986 THE WALT DISNEY COMPANY 




grew up in his parents’ hotel in 
Grenoble in the French Alps dream- 
ing of owning his own hotel someday. 

He has graduated from the presti- 
gious Hotel Management School of 
Lusanne, Switzerland, served his 
year of military service as chef to 
President Francois Mitterand, and 
this is his fifth trip to the U.S., but 
there is still much to learn. 

"Everything is far away (in America) 
and everything is huge,” he says. “By 
example, if you need your croissant 
in the morning, you need to drive 
your car for 20 minutes. In France, 
you just walk to the bakery.” 


\ean-Louise D ucret, France 
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Lorraine M cCrorie, United Kingdom 


Z The Scottish lass, 

orraine McCrorie, 21, 
from County Fife, thinks all of Florida 
is “like a vacation world.” And that, 
she says, is "lovely." 

Lorraine had just completed a two- 
year course in hotel management at 
Napier College in Edinburgh when 
she was accepted in the Fellowship 
Program. 

"My idea about Disney was Mickey 
and Snow White,” she recalled. "You 
don’t realize what a big business it is, 
and what a big machine it is to keep 
going. They make their own food. 
They have their own solar power. I've 
never stopped being awed by the 
huge size of it, how intricate the 
business management is and how well 
organized. It’s absolutely amazing!” 




Susan Pembleton. Canada 



up in the small town of Ingersoll, east 
of London, Ontario, with a love for 
happy people. 

Tourism, where people are “vaca- 
tioning and in a happy mood,” she 
decided, would be just the right 
career for her. “Nothing can get 
them down. I like being around peo- 
ple like that.” 

Susan completed a two-year 
tourism course at Niagara College 
and two years ago she interned in 
Florida as part of the Walt Disney 
World College Program. 

From her seminar classes, Susan 
has developed an interest in conven- 
tion management. 


Sandra Hinson contributes to People and Time 
magazines. She resides in Orlando. 

Photography by Robert Eginton of Orlando. 
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MAGIC KINGDOM CLUB 
MEMBERS CAN TOUCH THE MAGIC 



It’s all here in the Walt Disney World Resort. The 
Magic Kingdom. Epcot Center. Golf. Tennis, Boating. 
Horseback riding. Camping. Canoeing. In fact, 
there’s so much to see and do, you’ll want to plan at 
least a week’s stay at an Official Hotel of Walt Disney 
World in the heart of all the magic. 

With six great hotels to choose from — the Americana 
Dutch Resort Hotel, the Buena Vista Palace, The Hilton, 
Hotel Royal Plaza, Howard Johnson’s Resort Hotel 
and the Viscount Hotel — your next vacation can be 
the best ever. Plan for it today in an Official Hotel of 
Walt Disney World. 

To book a Magic Kingdom Village Holiday Vacation 
Plan, please call the Magic Kingdom Travel Center 
( 305 ) 824 - 2600 . 


To book accommodations only, with a Magic Kingdom 
Club 10% discount, please call: 

Americana Dutch Resort Hotel: 

1-800-624-4109, Ext. 65 

Buena Vista Palace: 1-800-327-2990, Ext. 65 
FL: 1-800-432-2920, Ext. 65 

The Hilton: 1-800-445-8667, Ext. 65 

Hotel Royal Plaza: 1-800-327-2990, Ext. 65 
FL: 1-800-432-2920, Ext. 65 

Howard Johnson’s Resort Hotel: 

1-800-223-9930, Ext. 65 

Viscount Hotel: 1-800-348-3765, Ext. 65 
FL: 1-800-423-1022, Ext. 65 

©1986 The Walt Disney Company 





WE HAVE SOME OF 
THE FASIEST CHAIRS ON 

earihandsomeOf 

THESIOWESI 



Getting you up the mountain in nothing flat? That’s easy 
With our system of new high-speed lifts that take up twice as 
many skiers. In half the time. 

But speed isn’t the only thing that makes for a great winter 
vacation. Sometimes it’s those magic moments that slow you 
down. And give you a glow you'll never forget. 

You see, we’ve managed to perfect the art of pleasure. On 
Vail Mountain, the original. And at Beaver Creek, the discovery 
Both with new high-speed chairlifts. Two complete resorts. 
Connected by one glorious valley 

This year, come ski with us. And bask with us, too. Give us a 
week oryour time. And we’ll give you the vacation of your life. As 
fast as you could ask for. Or as slow as you could hope for. 

But becareful.Once you’ve tasted the Vail/Beaver Creek ex- 
perience, the rest of the world might start looking a little pale. 


Get the full story, as it could only happen in Vail/Beaver 
Creek. Call for information and reservations: Beaver Creek 
Central Reservations, 1-800-525-2257, or the Vail Resort 
Association, 1-800-525-3875, or Western Vail Valley Chamber 
of Commerce, 1-800-752 -AVON. In Colorado, 1-571 -VAIL. 
Or write Box 7, Vail, CO 81658. 

Vail/Beaver Creek has been selected as the official ski re- 
sort of the Magic Kingdom Club. Look for special value pack- 
ages in the 198/ Magic Kingdom Club Membership Guide. 

Vail Beaver, 

c reek - 

Everything Should BeThis Perfect 

A Subsidiary of Vail Associates, Inc. 








Vacation Value, 
Cheque Pack” 


Official Bonus Cheque Pack 
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Hotel Royal Pia M 
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The Buena Vista Palace and Hotel Royal Plaza are now offering a special value to Magic Kingdom Club 
members . . . the OFFICIAL BONUS CHEQUE PACK™! Besides all the many benefits of staying in official Walt 
Disney World®hotels, you’ll receive an incredible array of vacation values including savings good at a 
variety of gourmet &. family-priced restaurants, lively night spots, area attractions and much more! 

These world-class resorts combine luxurious accommodations, lively recreation, impeccable service, 
complimentary Disney transportation and an exciting location inside the Walt Disney World Vacation 
Kingdom! And kids always stay free with parents! 


EXPECT THE WORLD - 


BUENA VISTA PALACE: 870 spacious guest rooms and suites HOTEL ROYAL PLAZA: 400 family-priced guest rooms and 

• Variety of 8 restaurants and lounges • Complimentary themed suites, including the famed Michael Jacksonfk Bob Hope 

lighted tennis, marina with small boat rental, recreation island suites • 4 inviting restaurants and lounges • Complimentary 

with three pools, sauna lighted tennis, tropical pool, sauna, putting green, game room 
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^ Hotel Royal Plaza 

Walt<l)Lsnev W>rid$llage Cheque Pack ™ wlth Us! Waffipsnev Wbrld\\Hac*e 



Either book your vacation through a Magic Kingdom Club Village Holiday Plan, 
or make your reservations dire’ct with your 10% MKC Discount and be sure to Cheque Pack with us! 

Direct: 800-327-2990 (U.S. &. Can.) 800-432-2920 (Fla.) Magic Kingdom Club Travel Center: 305-824-2600 
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Mike the Dog, that 
canine scene 
stealer from 
Touchstone’s 
“ Down and 
Out in Beverly 
Hills” will star in 
“ Spot Marks the X” 
the 10th original 
film from The Disney 
Channel. 

This comedy 
feature revolves 
around the misadventures of a canine 
criminal who is an accomplice to his 
master’s bank robbery. He is mis- 
takenly put up for adoption at the City 
Animal Shelter. His new owner, 12- 
year old Ken Miller, is shocked and 
confused as he gets tangled up in 
this loveable dog’s sordid past. 

“Spot Marks the X" is scheduled 
for debut on The Disney Channel in 
late 1986. 


Mike's career shifts to TV 


Can you name the Disney film that 
won the 1947 Oscar for best song? 
Here's a clue: the song was written 




by Allie Wrubel and Ray Gilbert. If 
you still can’t figure it out, here’s yet 
another clue: the song is called Zip-A- 
Dee-Doo-Dah! That's it — the Disney 
film that won the 1947 Oscar for best 
song is “Song of the South.” And 
you can hear the song and see the 
movie this Fall when Walt Disney 
Pictures re-releases this classic 
motion picture. 


Walt Disney has been named 
one of this year’s inductees to the 
Academy of Television Arts and 
Sciences Hall of Fame. The other six 
inductees are Steve Allen, Mary Tyler 
Moore, Fred Coe, Jackie Gleason, 
Frank Stanton and Burr Tillstrom. 
Mrs. Walt Disney accepted the post- 
humous award for Walt. 


American Women Iq Radio and Tele- 
vision chose three episodes of “ The 
Golden Girls” to receive three of their 
annual awards, given to those pro- 
grams whose portrayals of women are 
honest and realistic. “The Golden Girls” 
stars Bea Arthur, Rue McLanahan, 
Betty White and Estelle Getty and is 
produced by WittTThomas/Harris 
Productions in association with 
Walt Disney Television, under 
the Touchstone banner. 


A wards to those Golden Girls" 


The television series “Down and 
Out in Beverly Hills’ has been licensed 
by Fox Broadcasting Company for 
telecast beginning next March. This 
prime time series will be produced by 
Touchstone Television and will be 
based on the hit film "Down and Out 
in Beverly Hills” starring Nick Nolte, 
Bette Midler and Richard Dreyfuss. 

The feature film was originally 
released on January 31, 1986 and is 
one of the highest grossing films of 
the year. 

Touchstone Television is a part of 
the Walt Disney Studios, which is a 
business segment of The Walt Disney 
Company. 
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A most meaningful way to say “Merry Christmas” 
to collectors, Disney fans, family, or friends ... or 
delightful decorations for your own home! 

Minnie and Mickey — crafted in fine porcelain — 


celebrate the holidays under the mistletoe! These 1986 
Christmas Commemoratives capture the spirit of 
Christmas in a magical way that is unique to Disney. 
And, each is a strictly limited edition. 


THE 1986 

DISNEY CHRISTMAS 

FIGURINE... PLATE... BELL... ORNAMENT... 


• Measures 6 'A " x 6!6 " 

• Sculpted in fine bisque 
porcelain and hand-painted 
to perfection 

• Individually hand-numbered 

• Worldwide limited edition 


• Full S'/t inches in diameter 

• Decorated in vibrant holiday 
colors 

• Individually hand-numbered 

• Worldwide limited edition 
of 25,000 


• Full 5 'h inches high 

• Trimmed with 24-karat gold 

• Individually hand-numbered 

• Worldwide limited edition 
of 25,000 


• Full 2 'h inches in diameter 

• Complete with attractive 
gift box 

• Edition strictly limited to the 
number of ornaments 
produced by 

December 25, 1986 


of 25,000 

CHRISTMAS DELIVERY GUARANTEED ON ORDERS RECEIVED BY NOVEMBER 15, 1986 



Make check payable to . . . and mail to: 

THE DISNEY COLLECTION 

A Service of Grolier Enterprises 
P.O. Box 1797 

Sherman Turnpike, Danbury, CT 06816 

Christmas 1986 

Commemorative Limited Editions 

Please send the item(s) indicated. My payment is 
enclosed. If I am not completely satisfied, I may return 
it (them) within 14 days at your expense for replace- 
ment or refund. As a subscriber, I will also receive each 
year, for free examination, future editions of the Disney 
Christmas Collectibles I have ordered. I may purchase 
only those I wish to own. 

© 1 986 The Walt Disney Company 


Qty. Item Price (each) Total 


Figurine(s) $45.00 plus $2.50 

23508 shipping and handling $. 

Plate(s) $19.95 plus $2.55 

23059 shipping and handling $. 

Bell(s) $15.95 plus $1.75 

23060 shipping and handling $. 

Ornament(s) $10.95 plus $1 .25 

23061 shipping and handling $ 

NY and CT residents 
please add sales tax $ 

TOTAL OF CHECK OR MONEY ORDER $ 


I prefer credit card billing. PLEASE CHARGE MY: 


□ 


VISA 


□ 


MasterCard 


Account Number 


Card Expires 



Month/Year 



(Please print.) 


Citv 

State 

Zip 

WNA 


© 1986 The Walt Disney Company 
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Hoi lime on Main Street U S A 


They come from as far away as 
Oregon, Illinois, New York. Canada 
and Saudi Arabia, but they all share a 
magical bond: they're either Disneyland 
Annual Passport or 3-Season Pass- 
port holders. 

For these fun-loving people, distance 
alone is not enough to keep them 
from being frequent visitors to “The 
Happiest Place on Earth.'' Besides, 
they know a good value when 
they see one. 

And there’s no denying that 
Disneyland Annual Passports and 
3-Season Passports are excellent 
values, especially for Magic 
Kingdom Club members, who 
receive special reduced prices 
on both. 

It doesn’t matter where you 
live — Anaheim, Alhambra, 

Arcadia, Ann Arbor, Albany or 
Anchorage — if you spend three 
days or more at Disneyland during 
the year, then an Annual Pass- 
port or 3-Season Passport is 
your ticket to a world of magic, 
enchantment — and big savings. 


Alice and friends 


Disneyland 3-Season Passport 

The Disneyland 3-Season Pass- 
port gives you three months of the 
Magic Kingdom whentheweather's 
cool and mild, the crowds are thin- 
ner and less hectic and Disneyland 
is alive with spectacular special 
events every weekend. 

The 3-Season Passport provides 
unlimited admission and useof all 
adventures and attractions (except 
Arcades)during September, January 
and May for a period of one year. 
That means you' II get three months 
of the Magic Kingdom at its merriest. 


Disneyland Annual Passport 

With the Disneyland Annual Pass- 
port, you’ll be able to visit “The Hap- 
piest Place on Earth” anytime during 
regular operating hours for one full 
year from the date of issue. You’ll 
also receive unlimited use of all 
adventures and attractions (except 
Arcades) and free parking, which 
means you pretty much have the 
keys to the kingdom. 

What makes the Disneyland Annual 
Passport so attractive and so special, 
though, is its price. 


Disneyland 

General 

Public 

Club 

Members 

Annual Passport 

$114.95 

$ 104.95 

Child Annual Passport 

(ages 3 through 12) 

$ 84.95 

$ 74.95 


And the 3-Season Passport is priced 
so low that you’re practically enter- 
ing Disneyland for free after only 
three visits. 

General Club 

Public Members 

Disneyland 

3-Season Passport $49.95 $ 44.95 

Child 

3-Season Passport $39.95 $ 34.95 


To order your 
Disneyland Annual 
Passport, send a 
check or money 
order (payable to 
Disneyland and in 
the proper amount) 
to: Disneyland, 

PO. Box 3232 ADM, 

Anaheim, CA 
92803. 

Disneyland 
3-Season 
Passports must 
be purchased 
at the Group 

Sales Window Cool off on the Matterhorn 

at Disneyland, 

which is west of the Disneyland 
Main Entrance Ticket Booths. 
Disneyland Annual Passports may 
also be purchased at the Group 
Sales Window. 

If you’re a regular visitor to 
Disneyland — or you’d like to 
become one — a Disneyland 
Annual Passport or 3-Season 
Passport is perfect for you. And 
remember, they also make great 
gifts. Discover Disneyland in a 
new way— purchase your Disneyland 
Annual Passport or 34Season Pass- 
port today. 
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WAIT l>y\ 


NOW ON VIDEO 

onuv$29 95 ’ 


been waiting tor. ..Sleeping Beauty, 
a timeless story of romance, action, 
and adventure, enriched by the 
music of Tchaikovsky, one of the 
world's greatest composers. It's a 
crowning achievement in Disney 
animation to be treasured forever. 

Now, sa Disney Classics available 
for a limited time only at $29.95* each. 




WALT LHSMEYS 
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I IOME FOR GOOD -Suggested Retail Price. 

\ ^ Sale Ends January 31, 1987. 

imunications afcd N^n-Theatrical Company. Burbank, California 91521. Printed in U.S.A. (HV-2035-SBA) 

19»6 The Walt Disney Company. 
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